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ACC Critical of Foster Farms’ Failure to Recall Salmonella-laced Chicken from Grocery Stores.
ACC Calls on Detergent Makers to Fix Tide Pod Product.
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ACC’s Friend of the Consumer Award Recognizes Mortgage Marvel of Wisconsin.
Apply for the 2013 Green CSM Certification Program.

ACC Calls on Procter & Gamble and Dopps to Fix Tid Pods Safety Problems. The American
Consumer Council has called upon its members to contact The Procter & Gamble Company and Dopps, the makers and
sellers of Tide Pods, and demand they strengthen the safety features of their product. The Tide products’ Consumer
Relations telephone number is: Toll-free at 1-800-879-8433 and can be reached: Monday through Friday, 9:00AM to
6:00PM EST.

According to a recent ABC News report, to some kids, the bright colors and bite-size packaging of single-doss packets of
laundry detergent look too much like candy. A large number of young children have consumed the Tide Pods and suffered
serious repercussions including severe nausea, vomiting and diarrhea.

Thomas Hinton, president of the American Consumer Council, said, “While Dopps has taken several steps to address
product safety concerns, it’s not enough. Too many children are still accessing this product and suffering serious physical
consequences. We’re asking P&G and Dopps to re-examine the packaging and reinforce the ease-of-access of this
product so children cannot open it.” Hinton added, “It resembles a candy jar and that attracts youngsters to want to eat it.
P&G and Dopps need to move quickly to change this packaging before more children get sick.”
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The packets are advertised as no more mess, spills or heavy jugs of detergent, but the American Association of Poison
Control Centers is reporting a recent surge in calls about the packets making children violently ill.

“The children who are getting into these little pods are developing many more symptoms than we would have expected,”
Bruce Ruck, director of drug information and professional education at New Jersey Poison Center, told ABC News.

The same thing that gives the packets their cute, convenient appeal is the very reason they are so incredibly dangerous.
Responding to the concerns, Tide told ABC News it plans to have new child proof containers out this summer and the
detergent company, Dropps, defended its products.

The single dose laundry detergent was introduced in the U.S. in February. The poison control center said it first started to
link illness with the pods earlier this month. In the last 20 days, it has received close to 180 calls, almost 10 a day. Texas
poison control centers report receiving 57 of those emergency calls.

Toxicologists aren’t sure exactly what in the product is making the kids sick. Other laundry detergents cause only mild
stomach upset or even no symptoms at all. But the pods cause severe symptoms rapidly.

There are multiple reports of toddlers who, within minutes of swallowing or biting into one of the packets, developed
vomiting, wheezing and gasping. Some of them became non-responsive or had to be put on ventilators or intubated.

While a sticker on the container is supposed to remind parents to keep the product away from kids, poison control is
sending out an even stronger message: keep this eye candy out of reach and out of sight.

American Consumer Council Calls on Foster Farms to Recall Salmonella-Tainted Chicken
from Grocery Stores.

The American Consumer Council (ACC) has urged the public to stop buying Foster Farms chicken and called on Foster
Farms to immediately recall its batches of salmonella-laced chicken. ACC’s president, Thomas Hinton, stated last week
that “It is both arrogant and irresponsible for Foster Farms of California to ship a product that Ron Foster, the president of
that company, knows is causing people to get sick. His motive is either greed or a case of blatant stupidity. Foster Farms
needs to recall its products immediately before consumers rise up and boycott Foster Farms. That’s the next step.”

The affected Foster Farm products include strains associated with an outbreak that has sickened at least 280 people in 17
states. Based on a multiplier used by the Centers for Disease Control and Prevention, which assumes that for every
known case at least 25 go unreported, the outbreak includes perhaps 7,000 people.
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Foster Farms issued statements blaming the outbreak on undercooked chicken. It said it's working with federal inspectors
to clean up the contamination. It has not issued a recall and the USDA cannot ordered one. Hinton dismissed the Foster
Farms excuse as “arrogance” and asked, “How can Foster Farms blame consumers for eating chicken produced at its
salmonella-infested plants? This is how a company loses the trust of consumers.”

USDA Food Safety and Inspection Service (FSIS) recently reviewed Foster Farms’ safety plan for its three California
facilities in Livingston and Fresno. This follows Foster Farms’ implementation of several new food safety controls over the
last two months and the company’s commitment to install added processes during an enhanced inspection period over the
next 90 days.

“We started this process more than two months ago and this officially validates our progress, but we are not stopping
here,” said Ron Foster, president and CEO of Foster Farms. “We are putting every resource and all of our energy toward
food safety with the confidence that Foster Farms plants will be the most stringent in the industry.”

ACC’s Hinton said, “That’s not good enough. Foster Farms has a social and moral obligation to consumers to immediately
recall the tainted product and do the right thing! Every food processing company should be working towards food safety,
but until Foster Farm can guarantee consumers its chicken won’t sicken consumers, it needs to stop production and fix the
problem in its plants.”

The group, which tests food and consumer items, said the public should steer clear of any raw poultry from the company's
plants in central California. Last week, the U.S. Department of Agriculture sent letters to the Foster Farms plants in Fresno
and Livingston, saying the company had three days to clean them up.

Tests on chicken parts and whole birds by Consumer Reports turned up a "high frequency" of Salmonella. Most of the
suspect poultry was shipped to Oregon, Washington and California, which has reported more than 200 cases of sickness.
Consumer Reports said the chicken was sold under a variety of brands, including Ralphs, Safeway Farms, Simple Truth
Organic, O Organics, Eating Right, Kirkland Signature and Open Nature. Consumer Reports said Kroger has pulled all raw
chicken products from the plants from its family of stores.

All of the packages from the plants have the following numbers within the USDA mark of inspection: P-6137, P-6137A and
P-7632.

Consumers should be careful handling and cooking raw poultry products. Meat should be double bagged, kept away from
other food, chilled and cooked to an internal temperature of 165 degrees.
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Garden Savings Federal Credit Union is a full service financial institution that was founded in 1968 and today stands at
over $200 million in assets. The credit union was founded by the employees of AT&T Bell Laboratories and serves over
14,000 members from over 100 organizations and communities at this time. Headquartered in Parsippany, NJ with
branches in Newark and Murray Hill, NJ as well, Garden Savings strives to provide their members with a top flight banking
experience.

The credit union offers a wide variety of financial products and services in both deposit and lending. Highlighted products
include the credit union’s “Diamond Checking” account which is an absolutely free checking account (no minimum balance
requirement and no monthly maintenance fee) that offers ATM refunds. No matter what ATM you use, anywhere in the
United States, Garden Savings will refund the surcharges from those ATMs up to $20 per month provided any electronic
direct deposit is going to the Diamond Checking account each month. Garden Savings also features certificate rates (the
equivalent of CDs at banks) that have garnered national attention for their competitiveness.

Garden Savings also features a full menu of loan products, from Visa Credit Cards to Personal Loans, Automobile Loans
and First Mortgages (both fixed rate and adjustable rate). They also offer fixed rate home equity loans and variable rate
home equity lines of credit that are priced extremely competitively. The credit union welcomes refinancing opportunities in
their quest to lower payments for their members and help those members to achieve their individual financial dreams.
They have unique relationships with several business partners that can help to make the car buying and home buying
processes a lot more pleasant.

All account access services, such as on-line banking, on-line bill payment, debit cards, and audio response tellers, are
also absolutely free.

Garden Savings FCU can be reached directly at www.gardensavings.org or by calling 888-554-9328.

The American Consumer Council is proud to have
Garden Savings Federal Credit Union

as a Sponsoring Member

SecurityPlus Federal Credit Union Expands Loans for Baltimore Area Consumers

Founded in 1938, our original charter was to serve the financial needs of employees of the Social Security Administration.
Today we are one of the largest credit unions in the state of Maryland and provide financial services to meet the needs of
more than 35,000 members, with $350 million in assets, representing our core common sponsor groups and select
employee groups, as well as anyone who lives, works, worships or attends school in the City of Baltimore.

Credit unions are not-for-profit financial service cooperatives, operating under the direction of a volunteer Board of
Directors, which offer a wide variety of personal financial services exclusively to their members. Credit union members
have a 'common bond' affiliation such as place of employment, community or organization. And unlike other types of
financial institutions that must generate a profit for outside stockholders, credit unions are member-owned, and excess
earnings are returned to members in the form of:

competitive dividend rates paid on savings and investment accounts,
competitive interest rates on loans, and
the addition of new and enhanced products and services.

Credit unions continue to grow in financial strength. Their insurance fund, the NCUSIF (National Credit Union Share
Insurance Fund) is the strongest of the Federal deposit insurance funds. Established by Congress in 1970, this fund is
managed by the National Credit Union Administration (NCUA), and insures members' deposits for up to $250,000. IRAs
are insured individually to an aggregate of $250,000.

To become a member of SecurityPlus, please contact their Call Center at 410-965-8908 or 1-866-4SECPLUS, or contact
them through their online contact form.

The American Consumer Council and Maryland Consumer Council are pleased to have SecurityPlus FCU as a sponsoring
member!

http://www.gardensavings.org/
https://www.securityplusfcu.org/forms/email.aspx
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The creators of Mortgage Marvel saw already in the late 1990s that the Internet had the potential to aggregate and deliver
mortgage-related information to consumers and to respect their privacy while doing so. Executives at Mortgagebot, the
company behind Mortgage Marvel, made the first version of the website as a way to make side-by-side comparisons with
the few companies that were providing rate quotes online.

Today, about 1,000 lending institutions rely on Mortgagebot for the computing solutions they need to process loans online.
This customer base is the driving force behind today’s Mortgage Marvel. Hundreds of quality lenders throughout the
United States, like community banks and credit unions, take part in Mortgage Marvel, making available real-time
information about their rates, closing costs and the impact that paying points will have on payment schedules. Consumers
using Mortgage Marvel can do so without revealing their identity, and they have access to complete, solid, accurate
information from lenders who are ready to do business with them.

"It's been our great pleasure to see Mortgage Marvel grow from the rudimentary service it was in the late 1990s to the
powerful consumer tool it is today," said Scott Happ, the founder of Mortgagebot and Mortgage Marvel. "We're committed
to continuously improving the site and hope people will turn to us for the wealth of mortgage information we deliver.”

For more information on Mortgage Marvel, please visit: www.MortgageMarvel.com

Is your company or organization a Friend of the Consumer? Are your policies and corporate practices winning the
hearts, minds and wallets of customers? If so, you should apply for The American Consumer Council’s prestigious Friend
of the Consumer Award.

Throughout the year, the American Consumer Council receives numerous applications from companies and organizations
seeking to be recognized for their commitment to consumers and providing consumer-friendly products and services.

To apply for the Friend of the Consumer Award, complete the online application and return it to ACC with the application
fee. Applicants will be notified within 5 days of receipt of their application. Thereafter, a panel of independent judges will
review your application and make a formal recommendation within 45 days of receipt of your award application.

For more information, visit: http://www.americanconsumercouncil.org/awards.asp

http://www.mortgagemarvel.com/
http://www.americanconsumercouncil.org/awards.asp
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Green CSM Certification Accepting Applications for 2013 Fall Cycle:

If your company or organization would like to increase its credibility with consumers, you should consider applying for the
Green CSM Certification. Applications for the 2013 Fall cycle are now being accepted through December 13, 2013.

It's a proven fact that consumers want to do business with companies that are eco-friendly and practice Corporate Social
Responsibility (CSR). The process is straight-forward and all applicants are recognized by ACC and the Green USA
Institute.

All applicants complete the criteria and submit their responses to ACC's Green Consumer Council for review, assessment
and feedback. Program details and the Green CSM Certification criteria can be viewed at ACC's website located at:
http://americanconsumercouncil.org/greenc.asp

http://americanconsumercouncil.org/greenc.asp

